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How Is Kosher Marketing Different from
Conventional Marketing?

When you combine the smartest marketing techniques with an unstoppable desire to do good,
you get Kosher Marketing. In Kosher Marketing, you work to transform yourself from a stranger to a
friend. How is this different from conventional marketing? Conventional marketing focuses on put-
ting a company in a new suit and chasing customers. When that company catches customers, it’s
about showing them the benefits of making a purchase. The idea is simple. Look good, go hunting,
tell people what they want to hear, and bag them.

Conventional Marketing of Bob Corporation
Let’s pretend Bob is a corporation and see how he puts on his new suit.

Let’s think of Bob as a com- Here’s Bob after the distract- This is Bob after he deleted his

pany that makes a pretty poor neighbor redesign hislogo to ing flashing banner ads were entire site and logo, and started

impression. be 3D and created silly anima- removed from his web site, over from scratch with a profes-
tions and banner ads using and the logo flattened. sional firm that did great work.
Flash. He's ready to actively hunt for

target customers.
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But Bob in a New Suit Is Still Just Bob

With his new suit, Bob is far more likely to be taken seriously. However, Bob is still a
stranger. Rather than focusing on putting himself into a new suit, Kosher Marketing
focuses on helping him transform himself to a trusted advisor and a respected leader
in his industry. It focuses on changing him from an empty suit into a friend.

An example

How would you feel if a perfect stranger—Ilike one of the individuals below—ap-
proached you and offered you $1,000?

Dear,
please take a thou-
sand dollars from my purse,
- would you?

One
thousand
dollars... sgund

Ha, ha, want a

thousand bucks? I'm going to

give you a grand.

MV I! ll i I 4] ‘ o MR
Stranger # Stranger #2 Stranger #3 Stranger #4

Would you be skeptical? Guarded, perhaps? It probably depends on which stranger
actually approached you, right?

With conventional marketing, customers look for external clues to try to figure out
who a company is, and how seriously they should take it. When you approach people

as a complete stranger, you're often ignored. Now, let’s twist this scenario a bit and
see what happens...
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Don't Be a Stranger Dear,
Now, imagine that Stranger #4 is really your Grandmother please take a thou-
and that you go to visit her. She’s happy to see you and sand dollars from my purse,
wants to give you $1,000 for your birthday. Pretty different would you?

reaction, right?

Four identical offers, but only one feels Kosher to you.
Why? Because your Grandmother isn't a stranger. Because
people buy from people they trust, they are often more
interested in who is making the offer than the offer itself.

So, what'’s the moral of the story?

Don't be a stranger. In Kosher Marketing, we work to
transform ourselves from strangers into friends.

With more info, would you feel differently about these folks?
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Internet Billionare Undercover FBI International
Agent Art Thief
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Kosher vs Conventional Marketing: The Proof’s in the ROI

Kosher Marketing transforms strangers
into friends.

81

Stranger '» Friend
ROI=100% to 1,000%

Kosher Marketing is about transforming yourself from a
stranger to a friend. By becoming a trusted advisor, lead-
ing, and fueling people’s passion, you will get a better
response simply because of who you are. Kosher Market-
ing is a game changer.

If you sent 100 e-mails to 100 friends, how would that
response rate compare to sending 100 e-mails to 100
strangers? No comparison, right?

Conventional Marketing is about making
yourself look good for customers.

Nice-looking
Stranger

Dweeb

ROI =15% to 100%

Conventional Marketing is about looking more
presentable. Is this valuable? Absolutely. But when
you transform someone like Bob from being just a
guy in an empty suit to being a highly respected
industry leader in a suit, your marketing ROI will ac-
celerate at an amazing rate.
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Transform Strangers into
Friends: Be a Mensch

A mensch is a really good person. The kind of woman who
shares her sandwich with you even though she hasn't eaten
all day. Or, an 85-year-old man who gives up his seat on the
bus for another elderly person. A mensch is someone of noble
character, who knows what'’s right and puts other people’s
needs ahead of his or her own. A mensch can be trusted and
depended upon.

Kosher Marketing Is About
Becoming a Mensch

It's about fueling people’s passions—teaching, and guiding
them. It's about you, as a marketer of a product or service,
acknowledging their success and picking them up when they
fall. It's about making sure your agency focuses on your cus-
tomers rather than just trying to make you happy. By fueling
customer passion in an honest way, you will become a trusted
advisor and respected leader. You'll move from being a strang-
er to being a friend.

Rather than having to chase customers and tell them what you
think they want to hear, they will chase you to hear what you
have to say. So, how do you become a mensch? By following
the Kosher Marketing Ten Commandments.

Find out if you're a mensch.
Take the test...

1. Could you recommend a competitor’s offering if it
is a better solution for someone?

2. Are you capable of having an intellectually
honest conversation?

3. Are you willing to give, even if you may not
receive anything in return?

4. Are you willing to share success, inspire people,
and solve problems for others?

5. Do you avoid white lies, half truths, and bold face
lies at all costs?

6. Do you feel so blessed that it's your duty to make
the world a better place?

If you answered “yes” to most of these questions, you
may be a mensch.
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The Ten Commandments of Kosher Marketing

When you combine the very smartest marketing techniques with an unstoppable desire to do good
for people, you get Kosher Marketing. And just like the real Ten Commandments, the Kosher Marketing
Commandments come on two tablets.

The commandments
on the first tablet
help you transform
yourself from being
a perfect stranger
into a perfect friend.
When people get

to know and trust
you, they’ll be more
responsive. Rather
than chasing them,
they’ll chase you be-
cause they’ll want to
hear what you have
to say.

Be a Mensch

Stranger e Friend ‘

To become a friend, follow
these commandments:

e Lead like Moses (lead without being
an egomaniac)

e Fuel their passion
o (are like mom

e Inspire

e Beatrusted advisor

Market Better

u»

Dweeb Nice-looking

To market better, follow
these commandments:

e See through their eyes
e Berelevant
o Make it stick

e Be polite, not a nudnik (pain in the
tush)

o Testto be sure it's Kosher

The second tablet
helps you market
better. Following
these command-
ments, you'll be able
to lead your future
customers through
the buying process
in an efficient man-
ner. It helps you
create just the right
elements, make
them memorable,
and put them in just
the right place at
just the right time.
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The Ten Commandments of Kosher Marketing

To learn more about each commandment and how to implement them, please sign up for the Kosher
Marketing Schmooze newsletter and subscribe to KosherMarketing.com. In addition, you can fill the
form out on the next page to receive a complete Kosher Marketing eBook.

Be a Mensch

Market Better

Commandment 1: Lead Like Moses

Lead your industry, and advocate ways to help everyone—
even the competition. Organize people to improve every
aspect of the industry. Be a mover and a shaker, but do it with
humility. Learn more...

Commandment 2: Fuel Their Passion

Fuel your customer’s passion, not your ego. Be generous, espe-
cially with teaching and advice that makes customers success-
ful. Give more than they expect. Facilitate their growth. Learn
more...

Commandment 3: Care Like Mom

Care like your mother cares about you. Sweat the details, and
even fix the small problems. Learn more...

Commandment 4: Inspire

Inspire, but don't create false hopes. Show what'’s possible, and
recognize achievements. Learn more...

Commandment 5: Be a Trusted Advisor

Be trustworthy and genuine, and never mislead or misguide. If
it's deserved, praise the competition even when it hurts. Don't
sell by selling, sell by teaching. Learn more...

Commandment 6: See Through Their Eyes

Understand customers fears, personalities, and motivations.
Understand where they're coming from and where they
want to go. And then, look at yourself and everything you do
through their eyes. Learn more...

Commandment 7: Be Relevant

Figure out where customers are and what they’re looking for,
and give them what they want—when and how they want it.
Learn more...

Commandment 8: Make It Stick

If customers forget what you say, you're irrelevant. Be simple;
use stories, concrete details, credibility, emotions, and unex-
pectedness to be remembered. Learn more...

Commandment 9: Be Polite, not a Nudnik

Nudniks are a pain in the tush. No spam or annoying phone
calls. Lead customers through your content. Hold their hand.
Learn more...

Commandment 10: Test. Know it’s Kosher.

Kosher Marketing is all about quality. Test, revise, and improve
your content so that your customers love what they taste. Most
importantly, don't make them wade through a sea of outdated

and crummy content on your Web site. Learn more...
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Free KOSher Marketlng EBOOk ///// |W Please send me information about Kosher

Learn to use the Ten Commandments and build your own Kosher Marketing and the eBook when it’s published.
Marketing campaign. This comprehensive guide includes real-world
examples as well as templates to help you put together a complete
Kosher Marketing Playbook. You will learn how to:

Your Full Name:

Company Name:

® build real and lasting relationships with potential customers by

. . . Title:
fueling their passion;
. . . . . Street Address:
® bein theright place at just the right time;
® painlessly create memorable content using personas and tools of cy:
stickiness; State:
e rapidly move customers through the buying cycle; Comi
® focus on quality rather than quantity; Zip Code:

@ save money by streamlining communications and eliminating
wasted marketing efforts;

E-mail Address:

Web Address:

® constantly test and revise your marketing elements to make sure
everything is KOSHER! What do you think of this concept?

About Studio B

Studio B, a business-to-business marketing agency, has had the privi-
lege of making the Inc. 500 list twice. We've worked on campaigns
for top companies, including IBM, AOL, CBS, Amazon, Adobe, First
Data, Apple, Microsoft, Intel, Ford Motor Company, and Oracle, and
we specialize in content marketing.
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